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STRATEGIES 

AND ACTIONS 

Developing and enhancing 

the image of the spa 

towns, promoting their 

assets in order to boost 

thei r 

attractiveness to tourists r 

this is the Route des Villes 

d'Eaux du Massif Central's 

vocation. 

3 strategic axes 

Wellness & 
Marketing  

European 

cooperation 

Heritage 
Europ!.�!!� 1 
Thermal Towns Ass0<:l1tlon 



Objectives & 
methodology

Bringing out a collective intelligence at the service of the member towns

Bring about positive change, promote the image and offer of spa towns

Promote spa towns as emblematic tourist destinations





STRUCTURATION OF A 

WELLNESS OFFER 

Spa Séquoia Redwood

Vals-les-Bains in Ardèche- 

Auvergne-Rhône-Alpes 







PRESS



KNOWIN,G OUR 

THERMAL HERITAGE 

Based on research carried out by historical services 

and our territory 

Local inventory on history, architecture, resource 

people, mediation, protection ... 

Analysis of the specificities of this heritage 

Available on www.villesdeaux.com







Street-artDesign

Artistic and cultural creation

Photography
Work with 70 students 6 artists in residency Exhibition





luro n N totk 

r11e, .... n-.. � 11on 

Marion Vansingle, European Cooperation Manager 

Member of 



The European Network EHTTA

Associate member of EHTTA

40 Cultural Routes of the 
Council of Europe

Thermalism, a European story

Financial management of 
EHTTA by the Massif Central 
considered as a good practice



Tourism based on natural health resources as strategic innovation 
for the development of Alpine regions
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STATE OF ART : What is the perception of the general public on our destination?

Our thermal destinations are suffering from…….

……A poor image, non modern because old school, outdated : places for sick people, old
people and not adapted to families
(It’s so unfair but it’s like that!!)



Our objective

The Bathrobe Addicts

- Change the image of thermal spa destinations (make them glamour and trendy)
- By working on our specificities : the use of thermal water for wellness and our thermal

heritage
- To reinforce our attractivity and develop our activity
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Launch of the a new brand : the Bathrobe Addicts
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Why the bathrobe ?
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S.YMBOL

Architecture 

Waters

Baths

Bathrobe

Marketing 
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Who is the Bathrobe Addict?

The Bathrobe Addict is a hedonist, a bon-vivant, an open-minded enjoyer, in 
search of a better inner balance thanks to a thermal interlude lived in a territory 
that takes care of him.

He/she is naturally : 
• benevolent, respectful and attentive to others, to himself, to his needs 

(taking time for him/herself), to the preservation of his/her physical and 
mental health capital.

• in search of resourcing, letting go, well-being and better health through 
thermal water, sensitive to the specific atmosphere and ambiance of the 
resort, to its unique art of living, to the thermal universe in all its components 
(heritage, architectural and natural riches, sense of welcome, entertainment, 
culture, healthy food...).

• proud to claim the wearing of a bathrobe (active approach) and to belong to 
the community of "Bathrobe addicts".

• part of a modern, dynamic, attractive and innovative vision of the spa towns 
and its activities. 
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SHOP 

PRODUCTS 

-

- .... 







The Bathrobe Addicts 

If you are interessed by our initiative and trademark, these are the tools
at your disposal :
- Commitment charter for individuals
- Agreement setting out the termes of use for the trademark « Les Accros

du Peignoir » for legal entity
- Graphic Design Charter
- Note concerning the trademark « Les Accros du Peignoir » in print and

digital format
- Language codes and conventions



THAN;Ks FOR

YOUR ATTENTION 

Keep in touch ! 

Eric Bruc, General Director : e.brut@boNo.com 
Marion Vansingle, European Cooperation Manager : m.vansingle@borvo.com 

Albert Einstein's famous line: "Insanity is 
doing the same thing over and over again and 
expecting different results."

https://youtu.be/HIacE38eeZQ 

https://youtu.be/HIacE38eeZQ
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